
In January, 2017 the City of Newport News contracted with 
Atria Planning LLC (Atria) to conduct a market analysis 
for residential, retail, and commercial development within 
the Marshall-Ridley Choice Neighborhood. This study is a 
part of the City’s Marshall-Ridley Transformation Plan, 
a plan the City began working on in 2016 using HUD’s 
Choice Neighborhoods Initiative funding. In line with HUD’s 
program goals, the final plan will describe how the City and 
its partners can transform the Marshall-Ridley public housing 
site into a vibrant, mixed income community and increase 
economic opportunities and quality of life for neighborhood 
residents.

Atria worked with the City’s Department of Development, 
Department of Planning, the Newport News Redevelopment 
and Housing Authority, the Newport News Economic 
Development Authority, and the City’s HUD Choice 
Neighborhoods consultant, Wallace, Roberts and Todd (WRT) 
throughout the process of the study. 

The primary purpose of the study is to assist the City of 
Newport News in developing a Transformation Plan that 
is marketable and implementable. The research included 
here aims to inform city government and elected officials 
on what new development is feasible based on current 
and anticipated market conditions. Additionally, through 

an analysis of regional household growth, local economy, 
national trends, and consumer preference surveys, the study 
provides information on what types of housing products, 
commercial development or target market make sense, 
specifically for the Marshall-Ridley Choice Neighborhood. 

The methodology for the study included the analysis of “hard 
data” (publicly available and purchased) combined with 
extensive field surveys, conversations with local stakeholders, 
review of existing plans, and input from planners and real 
estate experts knowledgeable of the project. Data sources 
include the U.S. Census American Community Survey; the 
U.S. Census Longitudinal Employer Household Dynamics; 
HUD Comprehensive Housing Affordability Strategy data; 
market research from national brokerage firms; and ESRI’s 
Business Analyst. The reports used as reference include retail 
and commercial trend reports and consumer preference 
surveys published by the Urban Land Institute, National 
Association of Home Builders, Zillow Inc., Old Dominion 
University, Jones Lang LaSalle, and Colliers International.

The findings of this report are based on market conditions 
as of the Spring 2017, and are subject to change based on 
new data and unanticipated changes in the market. The 
results of this study were presented to City staff and elected 
officials in August 2017.
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